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VisitScotland & East Coast
“Getting passengers on-board”
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Target Audience and Market Background
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Tourism is one of the top 5 sectors of the Scottish economy — its health is vital to
the commercial success of the country. VisitScotland, a public sector
organisation, is charged with this task.

As the national tourism organisation for Scotland its primary role is to maximise
the economic benefit of tourism through increasing bookings of day trips,
overnight stays, short breaks; and encouraging spend from visitors and locals.

2014 was of course a momentous year for Scotland with the Commonwealth
Games, Ryder Cup and Year of Homecoming Scotland events programme.
However Scotland could not be complacent and assume 100% occupancy
throughout the year.
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With common objectives to encourage people to visit Scotland, VisitScotland and
East Coast forged a partnership to maximise the reach of Scotland messaging in a
cost effective and efficient way. The Edinburgh route was performing well with
weekend and business travel, however an opportunity was identified to expand
occupancy from leisure visits between Tuesday - Thursday.
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Of the 4 target UK & Ireland segments, this campaign was focused on the
“Affluent Southern Explorers”, particularly 55+ affluent consumers in London who
are retired or willing to take a midweek break.
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Provide consumers with a wealth of ideas and inspiration
around visiting Edinburgh & Lothians travelling with East
Coast

Achieve 20k visits to landing page
Achieve 10k data captures

Generate incremental leisure revenue from joint activity
which would contribute to £160m additionality target for
UK & Ireland.

Work with industry and where possible secure income
contribution to expand the reach of the campaign.
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This fantastic content was broadcast and displayed using on-air trails, online and in-
print advertorials that allowed for much more in-depth insights into what Scotland
has to offer through a trusted platform. *

Finally, to ensure we created immediacy, engagement and data capture, consumers
were:

* Invited to enter an amazing competition offering an all-expenses paid trip to
5 Edinburgh with travel provided by East Coast.

Provided with an attractive promotional fare to book now.

Presented a tie-in with special offers such as a 2-for-1 discount at the temporary
Ming exhibition at the National Museum of Scotland in Edinburgh. In this way,
we were able to promote over 30 attractions tailored to our audience
identifying key interests such as food & drink, art & culture and heritage.
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EAST COAST

London to Edinburgh 19 trains a day
in as little as 4hr 21mins

CLASSIC.fM

THE WORLD'S GREATEST MUSIC
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Edinburgh.

Where experiences are always First Class

» Book now

TaCs 3pply

4 Listen  [SITX Classic FM Drive - John Brunning >

Email the show or Text 61812
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Wina lry break to inurgh

Discover Scotland's culture and history with our two night luxury break to
Edinburgh. Enter now for your chance to win.

Now Playing on Classic FM
NOW Organ Concerto in F major

HWV.295 (2)
George Frideric Handel

17:04 Symphony No.5 in C minor Opus

67 () >
Ludwig Van Beethoven

16:47 Piano Concerto in G major Opus
1No.3 (1)
Jan Ladislav Dussek

The Classic FM Playlist B

London to Edinburgh
19 trains a day

: 3 in as little as E RS .
gk ' » #_ 4hr2lmins °® HEW R e

B oVisit % =+
@ Scotland o EAST COAST
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Scotland. . . . Scotland.
A land of Edinburgh's city centre offers some great attractions but 1% | A land of
brilliant behind the city’s most iconic sights is a treasure trove of TS = Sk brilliant
moments hidden gems. - EAST CUAST moments
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From secret gardens and tranquil parks to architectural Cshare 17
treasures and enigmatic castles, take a trip off the beaten

path and discover a side of the city that you've never seen

before.
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So how would you like the chance to win the perfect
discovery break thanks to VisitScotland and East Coast
trains?

This is your chance, for you and a friend, to win a brilliant break to
Edinburgh where you'll travel in style, First Class, from London

Dear George.
Discover iconic sights and
hidden gems

CLASSIC fM

HOME MUSIC NEWS COMPOSERS ARTISTS PICTURES WIN SHOP

Enyoy a brilliant autumn break
for two in Edinburgh

Spot hidden gems in Edinburgh

Edinburgh. Step
off a train and into

Scotland. A land of brilliant moments.

Edinburgh: Where you can discover 70 acres of autumn
moments in the Royal Botanic Garden or go underground
and explore hidden streets from the 17th century.

Edinburgh's city centre offers some iconic sights, but off the beaten track there are
many unsung attractions to explore. From secret gardens to architectural

treasures, discover a side of the city that you've never seen before.

With East Coast trains you can travel in style from London to Edinburgh in just
over four hours. So sit back, relax and enjoy your joumey to Scotland.

Win now!

Discover Edinburgh’s hidden gems with a luxury break

Win a brilliant break to Edinburgh and travel First Class from London King's
Cross to the Scottish capital with East Coast trains.

You'll stay for two nights at the luxurious Hotel du Vin on a bed and breakfast
basis and we'll also include a Historic Scotland Explorer Pass and £500
spending money.

Enter below before 23:59 on Tuesday 7th October 2014 for your chance to win.

Enter now and win >



Hidden Gems Insert

Edinburgh. Where experiences
are always first class.

Edinburgh. Where you’ll feel a million
AT s miles from the city, in the heart of the clty.
ottt YATEIN oo von o

Enter at www.telegraph.co.uk/visitscotland

As an Edinburgh lass, food and whisky writer Annabel Meikle was presented with the task of following her city’s food trail and coming up with
gastronomic gems. The result is a variety of great venues that showease Scottish produuce, create a memorable expenience and offer exceptional service

A very tasty city with a bountiful harvest

Royal, Botanic Garden, Edinburgh.x
o

A LUXURY

WI AUTUMN BREAK

Edinburgh is full of hidden gems that can make your trip from London as unexpected as it
is relaxing. Just beneath the city's famous Royal Mile lies The Real Mary King's Close, a
warren of hidden streets, frozen in time since the 17th century. From the Royal Botanic
Garden, an incredible 70 acre park just a mile from Edinburgh Castle, to Rosslyn Chapel,
the fifteenth century church featured in the Da Vinci Code, just outside the city, Edinburgh
Is full of well-kept secrets. You can win a luxury break to Edinburgh courtesy of
VisitScotiand and East Coast trains. Enter the competition today for your chance to enjoy
a two night break, staying at the Balmoral Hotel with First Class return train travel from
London, a three day Historic Scotiand pass and afternoon tea for two at The Scottish
National Gallery of Modemn Art
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Scotland. A land of brilliant moments.

EAST COAST & Sétiand

aitscotond combatiane

Travelling to Edinburgh with East Coast trains is the perfect way to start and finish your
break. A journey time of just over four hours from London, city centre to City centre. Treat
yourself to First Class travel, where you will enjoy complimentary food and drink, free Wi-
Fiand extra legroom. Let your break begin the moment you board the train
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CHEESEMONGER

HIDDEN GEMS

Scotch Whisky Experience, Edinburgh - Avertablo Alaodr's IR AT
Cave for whisky lovers, the Sotch Whisky Expedience is horme Just around the cormes
102 nephca distillery, an rmard winning restaurant and an fromthe ShoreinLeith the
urpresive collection of moee than 300 sigle, Mk, grain and e v wachen. | | t0esting outin \
blended Scotch whiskies. in the styksh stop, use the interactive [l RERSEERIPRIRENTS:] Scovend. You willbe '\
flavour 1mp 10 find your pefect whisky or pick and i in Edrbargh Ownes Tom astured of a quality
mriatunes to Creste your unique 1asing pick Kotchin philoiophy s from expecience in

DISCOVER THESE HIDDEN GEMS RIGHT NOW BY CLICKING ON THE IMAGE.

Download your free Edinburgh Hidden Gems Guide. Discover the secrets
everyone’s talking about, from Mary King’s Close, a warren of underground streets

. busines: that by
:.;;:m:’:e |:-:‘;m: D A beneath the famous Royal Mile, to the sleepy harbour village of Cramond.
qualityingeedients
ol SEOMEATE dehriand you will have the choke of sampling

Scottish f0od and drirk on the menu

t more, download you > hidder 6 QU 1 Win a hoanous t
lorder and transfoeming them C NOCE, COWTION . G 3 ko

into phencmenal
Seitih- Eropean dishes. From sea to plate, we've got our own
Sample the three course set take on fast food...

funch from £28.50. Make the short trig 10 the Lesside town

Of North Beewick, East Lothidn, 10 saenple
It fresh and dedcom seafood. Youll be

EAST COAST  Scleodaimdol 3, Glond”

Heads and Tales Edinburgh - You've dinburgh - 0 surprised just how quickly your dinner
tried Scottish whisky, but what about comes trom 1urce 10 plate!

the gin? Tucked undesneath the Packed full of charactes and " 3
Rutland Hotel in the West nd, Heods | IREEEIEE SRS L

and Tales is 2 stylish bar owned by Pubs have certainly got a

the Fife-based Spencerfield Spirt $100y 10 tell, Try the Sheep

v, the makers of Edmburgh Haid Inn In Duddingston, the
e menu includes a oldeut pubs in the Oty, once
spints whele the bar a fum avournite of monarchs.
sl features two working selis, aptly | IR TSGR TEERt I
ramed Floea and Caledonia and inspiration visit: www.scatndspubsandbars.co.uk

£24 3 *Terms and Conditions apply. Open to UK, CI, loM and ROI residents 18+ Draw closes for a receipt of entries 28/10114,
London to Edlnburgh P ey Limited to one entry per person. No purchase necessary. Prize for 2 people includes 3 night stay at Castie
' Kirkcudbright, 2 day bike hire al The Break Pad, Kirroughlree and entry 1o Caes erock Castie. Prize must be taken
o before 30/04/14. Cick above to enter and for full terms and conditions

Feel at home

For the cheapest prices, book in advance at eastcoast.co.uk EAST COAST

Promoter: VisitScotiand, Edinburgh EH6 6JH
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137% ofthevﬁb‘ﬁ“';__ =£= : ~ &
Post camvalgnﬁgearch indicates the predicted impact on the Edinburgh midweek economy of the campaign is £1,565,802 of additional economic beneﬁt—from
this campalgn'a}une The contributed economic impact percentage was far greater than the VisitScotland spend.

‘ We also experlenced a 50% rise in visits to Edinburgh content on wsntscotland com in comparlson to the same t|me period in 2013 (unique page views from those
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Summary

competition from domestic, European and worldwide destinations, and operators who spend an
estimated £1bn on advertising aimed at UK consumers. 2014 was also a particularly noisy media
environment with the Commonwealth Games, Ryder Cup and 1000+ Homecoming Scotland 2014
events taking place.

This VisitScotland / East Coast partnership overcame these challenges and achieved significant cut
through. The campaign shows a huge amount of innovation, whilst delivering fantastic results, £54k
IKS media value, and clearly demonstrating the cost effectiveness of joint promotional campaigns
where the objectives are so clearly aligned.

The campaign combined the use of really rich content about the destination, 3™ party endorsement,
promotional fares and entry to attractions, and truly aspirational competitions. All of which ensured
a positively engaging campaign. And the results were fantastic, generating £1,565,802 of additional
economic benefit, 338% of the web traffic target, 137% of data capture target and demonstrable
increase in London web visits and searches for Edinburgh on visitscotland.com.
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Testimonial

“East Coast Trains services a number of destinations throughout Scotland and over the years we’ve developed a strong partnership with VisitScotland working on a = 4

number of joint campaigns. The Hidden Gems campaign is a great example of two organisations coming together to achieve a shared goal. The combination of = : L P ‘:_
destination and travel messages gives this campaign a sense of completeness. Destination content creates awareness, interest and desire and through the travel oo e
messages a route for action, to make that trip a reality. Joining forces also brings together the strength of our brands and budgets, allowing for greater reach, impact ‘_y’ =

and added value.” - ‘Q‘,‘
_John GaIIoway, Leisure & Busmess I\/Iarketmg Campalgn Manager East Coast Mam Line Company Limit
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