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BACKGROUND -
THE PROBLEM WITH LITTER
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STRATEGY APPROACH

KEY CONSIDERATIONS STRATEGIC APPROACH

Speak directly to the core audience through social
Young people drop the most litter — and channels they are ENGAGING with to change
are least likely to worry about dropping it perceptions about litter. Social media is the most
common internet activity amongst our core audience.

Use media to INTERRUPT the core audience where

Young people are most likely to be out and about
Jpeop / and when they are most likely to be littering

eating food on the go and so “creating” litter

We want litter to be seen as Generate AWARENESS across a wide audience that
unacceptable behaviour littering is a big deal and socially unacceptable

Media should allow the fine enforcement
to be highlighted — both fine and shame /
embarrassment . ENGAGE

The core audience don’t believe they’ll
be caught / it'll be enforced (the fine)

KEY CONSUMER INSIGHT:
| DROP LITTER. SO WHAT? | KNOW IT'S WRONG BUT DON'T
REALLY CARE AND I'LL NEVER GET CAUGHT ANYWAY
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DIGITAL

Named and shamed by themselves; these brave ones have revealed their disgusting habifs and shared
them with us. Itfakes a big person o admit a diry e secret!

These guilty ones across Scotland have fold us their secret

1 haven't done the dishes yet ‘When | sneeze, | hold my nose, and |
wsually fart and sneeze.
Megan Cumming Dylan Tait
Jake Alexander Murray
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RESULTS - DID OUR AUDIENCE
PICK UP THE MESSAGE




