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PRECIS

As the UK'’s second largest energy company and
with people consuming more and more digital
content on a daily basis, the SSE’s Sponsorship
Team recognised the importance of digital in
deepening the depth and breadth of conversation
with their 10 million current customers and future
prospects.

SSE’s Sponsorship Team have created a strong and
engaging digital platform that is content led,
interesting and appealing. This renewed, more
vibrant digital platform has allowed for an increase ‘{ o ==

in social engagement while at the same time e B o i
improving brand perception and brand awareness. ] E 3 l




CAMPAIGN BACKGROUND
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CAMPAIGN BACKGROUND

SSE has embarked on ten year agreements for naming rights of The SSE Hydro in Glasgow, the 3 busiest
live entertainment venue in the world, and The SSE Arena, Wembley, London’s most iconic concert venue.

These title sponsorships are strategically positioned to address the challenge of building awareness for SSE,
delivering compelling benefits to customers across the UK following the amalgamation of four regional utility
brands under the SSE brand name.

The first year of the sponsorship was primarily venue-focused, establishing SSE’s presence and creating a
high-profile gateway to drive brand recognition. In 2015 SSE shifted focus to concentrate on the development
of a digital strategy to leverage the sponsorship collateral from each venue with the aim of commencing new
brand owned conversations with both customers and prospective customers.

It was very important for SSE to use the value in the sponsorships as a launch pad to dial up engaging
conversations online and challenge people’s perceptions of an energy company.
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OBJECTIVES
AWARENESS

» Create a content-led digital strategy that will raise awareness of SSE as a brand and their association
with entertainment
» SSE Live Awards - KPI of 1,000,000 impressions and a reach of 500,000 generated on
Facebook and Twitter
» SSE Firsts - KPI of 500,000 impressions generated across Facebook and Twitter
» Top Talkers (Surprise & Delight) - KPI of average reach of 10,000

ENGAGEMENT
» Create a content-led digital strategy that increases engagement with customers and prospects
» SSE Live Awards - Generate 88,000 votes across both venues
- Facebook Engagement — 5000 / Twitter Engagement - 2000
- Generate over 30,000 click throughs to the SSE Reward Website
» SSE Firsts — Generate over 100 votes
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OBJECTIVES

POSITIVE CUSTOMER PERCEPTIONS
» Generate a meaningful, deep and direct means of social engagement with both customers and prospects
that results in positive customer sentiment, endorsement and persuasion.
> Top Talkers as part of Surprise & Delight
« Over the year generate 100 positive re-engagements with the upgraded prize-
winner
» Generate customer’s endorsement of SSE Reward
» Generate a ‘ripple effect’ where social engagement results in another SSE
customer enquiring about SSE’s Reward offering

CUSTOMER ACQUISITION
» Generate appealing, evocative and engaging social conversations that appeals to non-customers and
challenges their perception of an energy company
« (Generate purchase intent from non-customers




EXECUTION AND EXPLOITATION
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SSE FIRSTS

SSE First’'s was a digital campaign conceived as a way to really
connect with consumers and engage them in a conversation
about their live music memories. SSE utilised venue
sponsorships to make a difference to consumers lives by being
the brand that could give a once in a lifetime opportunity for
consumers to attend their first gig.

Supported with bespoke video content that captured the
memories and emotions of people attending their first live
music experience, a Facebook competition invited people to
nominate someone who had never been to a live show before
for a chance to win tickets to their first gig. This was supported
by a digital campaign which targeted SSE’s venue partner
platforms as well as media outlets to widen the reach and
conversation.
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SSE
#sse .
April 1,2015 - @

Nominate someone for an SSE First by liking this post, tagging them and
using #SSEReward!

@ sse

Reward someone
with a night to
remember...

Send a friend to a first gig they'll never forget

Do you know someone who's never been to a gig? SSE Is giving you the chance
ta send a friend to experience a night at The SSE Hydro or The SSE Arena,

i Like - Reply - 1 - April 2, 2015 at 9:58pm
ﬁ Sarah Catherine Jubbs #ssereward Renay Jones
8 Like - Reply - April 1, 2015 at 9:05pm
m Sarah Catherine Jubbs #ssereward Lucy Phillips
Like - Reply - April 1, 2015 at 8:04pm
: Cara Grant Lauren Grant #SSEReward
= Like - Reply - April 1, 2015 at 8:10pm
Emma Jarv Geraldine Emsley #3SEReward
73 Like - Reply - o7 1 - April 1,2015 at7:48pm
3 2 Replies - April 1, 2015 at 7:56pm
Emma Jarv Princess Gemski #SSEReward
W Like - Reply - April 1, 2015 at 7:48pm

& Lucy Phillips Claire Wood #SSEReward
Like - Reolv - April 1.2015 at 7:47om
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SSE SURPRISE AND DELIGHT

m Angflf’ (:a‘r-aham X 2 Follow
SSE’s digital Surprise & Delight activity is entitled “Top Fleetwood Mac tonight #SSEReward
Talkers’ which profiles audiences on Twitter, driving highly
targeted engagement and advocacy with key influencers.
Executed on the days of a high profile shows, activity is
targeted at people talking about going to the event on
Twitter who are then offered free SSE Reward Lounge
upgrades and ‘money can’t buy prizes’ to generate goodwill
and a brand led conversation, highlighting the brand
promise ‘proud to make a difference’.

SSE also engaged Disruptive Insight, a Digital Behavioural
Intelligence agency who provide a unique social profiling
and targeting service to drive awareness of SSE'’s title
sponsorships.
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SSE LIVE AWARD

The central piece of SSE'’s digital strategy in 2015 was the SSE Live Award. This was devised to drive
awareness of the brands central role within each of the venues and to establish a dialogue with a broad
audience outside of the brand’s customer base. The high profile campaign gave fans the chance to vote for
the best act to have played The SSE Hydro and The SSE Arena, Wembley. This campaign recognised the
world renowned talent that has played at both venues and saw unprecedented fan and audience
engagement.

An online voting page was created which featured all the acts that had played at each of the venues, with live
leaderboard for momentum. The campaign had a comprehensive digital strategy and messaging was pushed
out through social with promoted posts and venue support to reach fans and gig goers. Online video edits
were also created to tease out the campaign and encourage voting:
https://www.youtube.com/watch?v=6kZwnBCIOLA / https://www.youtube.com/watch?v=1Hv-Zh3I7Yc

In addition to this Live Awards were supported by a digital PR campaign, that included the creation of
sharable content such as a photo call famous ‘mini-me’s’ including Elton John and Simon Cowell.

SSE also carefully targeted high profile artists to promote the campaign across their channels for wider reach.
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SSE LIVE AWARD - SSE HYDRO

F'558  REWARD ssereward.com

WHO'S BEEN YOUR

paolo.com/2015/06/13 Is

Vote for your favourite show of 2015 in the new
SSE Live Awards and you could win great tickets.”

SSE live Amards

Paolo is currently up for a vote for best “live” act at the SSE Live Awards. (For those of you

not familiar with it, the SSE Hydro is Glasgow’s arena). We would appreciate if you could ; ] hl-.: H?df[} ShOWE blE.W my mlnd' Thank f i
spare a few moments of your time to help our man to win the award. All of that infectious energy in the ank you tor voting
crowd, all my friends... and on my 5 Seconds Of Summer is currently in
birthday. | cannot thank everyone ShpLce
there enou giving me those We'll announce the SSE Live Award winner on 6

3 July.
nights to remember. Big love and ) )

Enter our prize draw and you could experience

thanks. Mow for Bellahouston. another stellar performance at The SSE Hydro -

there’s a pair of tickets to a show of your choice up
u for grabs.

Enter prize draw now
Terms and con

ns apply.

Vote for your favourite act at The SSE Hydro

Happy Daze

Cast your SSE Live Awards vote

The poll is open till June 30th and you can vote as many times as you like!

eyt Share with your friends to help 5 Seconds Of
YOTETERE Summer take home the first ever SSE Live Award.
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SSE LIVE AWARD - SSE ARENA, WEMBLEY

AMAM | AMBERT B i sse REWARI
[13) B T tweseted

ADAM LAMBERT Retwe:

SSE Arena Wembley
suwme ANnd the winners of
+ @adamlambert!!

SSE Live Award Winner

Press Release: Queen + Adam Lambert Crowned
Winners of SSE Live Awards

¥ 230 ¥ 351

#SSELiveAwards
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THE RESULTS
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THE RESULTS
AWARENESS

» SSE Live Awards generated 3,003,690 impressions (KPI: 1,000,000) and achieved a reach of
2,037,899 (KPI: 500,000) across Facebook and Twitter

» SSE Firsts generated 723,000 impressions (KPI: 500,000)

> Top Talkers (Surprise & Delight) — average reach per show night of 73,857 (KPI: 10,000)

ENGAGEMENT

» SSE Live Awards entries reached a cumulative total of 775,746 votes (KPI: 88,000)

» SSE Live Awards reached a Facebook engagement figure (likes/comments/shares) of 13,039 (KPI:
5000) / Twitter reached an engagement figure (likes/retweets) of 2542 (KPI: 2000)

» SSE Live Awards achieved a click through rate to the SSE Reward Website of 71,273 (KPI: 30,000)

» SSE Firsts generate d150 votes (KPI: 100)
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THE RESULTS
POSITIVE CUSTOMER PERCEPTIONS

»> Top Talkers (as part of Surprise & Delight) generated 503 positive re-engagements with prize-
winners after they have been upgraded (KPI: 100)

»> Top Talkers generated 42 customer endorsements of SSE Reward

» Top Talkers generated a ‘ripple effect’ where social engagement resulted SSE Customers
enquiring about the SSE Reward offering

CUSTOMER ACQUISITION
> Top Talkers generated purchase intent from non-customers
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THE RESULTS: CUSTOMER RE-ENGAGEMENT

SSE had 503 positive re-engagements with prize-winners after they had claimed their upgrade,
deepening the significance of the dialogue between the customer and the brand.

Ryan Swinney Crysw
Flaaly narvoia sbixd e possuxynﬂwmmuoancm ing the

w SSE Scottish Hydro (2 ScottishHydro - 4 Dec 2015 show on Tuesday f- Stephen Webber 2+ Follow
’:n @Quoton You've got maill Just noticed your pmﬂe photo- nice! #5SEReward 1 BN s0v5678
l ¢ SSE Scottish Hydro (“ScomishHydio - Jun 16 Waiting to see @TheCorrsMUsic at
e N is good they say! F free . |
R 5 Carbal it A e 05 parade fo onights show? 1SSErmerd @ScottishHydro #SSEReward with
m @ScottisnHydro @AIfDesigns

@ Ryan Swinney “ryswinnay - Jun 16
och do tell!

SSE Scottish Hydro ©SconishHydro - Jun 17
o Ah sory we missed you Ryan! Don't forget to vote
for inthe !

@ Ryan Swinney 13 % Follow

next time
maybe % Madonna in December

SSE Scottish Hydro (ScoitishHydro 7 Dec 2015 SSE Scottish Hydro hHydro.- Jan 27
o SSE Scottish Hydro (5 e
"5 3Quoion Great photol Hope a good night was haul #SSEReward P l=n May aybel If you're a customer sign up to @5 @sqsers @Thecon rsiUsi @AIfDesigns Great photol Hope you both enjoyed

for regular event uj pdg es & upgrades! the show! #SSERew: ard
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THE RESULTS: CUSTOMER ENDORSEMENTS

Positive customer sentiment was demonstrated with 42 customer endorsements from Top Talkers posted

: ME Sewmnhkva Seot!
= c v raylorswit 113 ‘ahacks: Have a a great night and be sure to.
iy = = i g =
dhead01 hope « TheSSEHydro look after Live action! @YourSSE @DollieJawell B 2o, A foker
YOU . We" b c‘,dl')(usm "0'"' .gmnksm H?pel? "“5"“3 e s_neyf)r‘llce s K @ScottishHydro @taylorswift13 of course |
a good évening even bette O all sta #S55EReward willl | can't thank you enough!!! #SSEReward
“ ?
1 Irl = > i L v 1 *
2 2 —
.fa mnr?al.gllmn X -2 Follow
SSE Ener YouUrSSE - Aor 22
PO il il brimurm You'Te welcomet SBSERmwar At Taylor Swift got upgraded to the posh

Lounge :) #SSEReward @ashley7robinson

Ol Lo e - =

@YourSSE @Dolliedewell in our seats - with a
table! Pretty much loving this #SSEReward
stylel THANK YOU!

#sse Cloyw'emﬂvrgllhupeyo 0 both have 3 great
lwrm \-Mvern F-an ....... S8 Energy (100 o 3
sy Eataky SOl inlowel & Disnoylinioe Susannns Engsy e showl
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THE RESULTS: THE RIPPLE EFFECT

Top Talkers generated a ripple effect where social engagement
resulted in SSE customers enquiring about SSE’s Reward offering.
Top Talkers have also asked if they can arrange a lounge upgrade for

friends and family.

#4 Meg @Bixachers - Jun 23

r4
m . F @TheSSEHydro @ScottishHydro any chance of an upgrade to the lounge for
o ’?2,2:’:?,"; Fleming ¥ -2 Follow M Taylor Swift tonight for my cousin and aunt? X

@ScottishHydro @TicketmasterUK | did

1 H ' SSE Scottish Hydro “ScottishHydro - Jun 23
thanks! I'd be up for a free upgrade if there's @B Ochiachars HiNeg. 've chocted s ou SSE Rewsit toam snd they e

one going S #sserewards confirmed that there is no availability tonight. Thanks, Jo.

¢ |
R Meg X -2 Follow
IBixachers

@ScottishHydro no worries, thank you
anyway!

§:37 AM - 17 Jun 2015

2:29 AM - 23 Jun 2015

THE @SSEHYDRO  THE @ SSE ARENA
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' Angela Graham ¥ -2 Follow
angelaa_x
@ScottishHydro any chance of aun upgrade
for fleetwood mac tonight? | am an sse
rewards customer but didnt get the email x

FAVORITES Py
2 v

5:42 AM - 18 Jun 2015

ﬂ Reply to Gangelaa_x @ScottishHydro

SSE Scottish Hydro t:ScottishHydro - Jun 16
o :
’;;:: @angelaa_x Hi. There is a specific team who are contacting people. | will
contact them for you. Thanks, Eilidn

4 Angela Graham Gangelaa_x - Jun 18
@ScottishHydro | got a message from them thanks :)

e SSE Scottish Hydro GScottishHydro - Jun 16

’1;;';- .@angelaa_x Hi Angela! You can indeed have an upgrade. We've sent you a DM
with more info- hope you have a fabulous night! #SSEReward
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THE RESULTS: CUSTOMER ACQUISITION

The appealing, evocative and engaging social conversations appealed to non-customers and challenged their
perception of an energy company with many over the past year stating an intent to switch energy supplier.

&5 Rachel Bilson Orbisondd - J
DavidGeorgeUKMONSTER X 5. Follow At Taylor Swift got upgrs aded to Jva posh Lounge :) #SSEReward
davidoearget @ashley7robinson pic. twitter.com/spPhMIOOWD
Thank you to @SSE for the excellent service 3
\ . B

& added VIP'ness tonight at your @ssearena SSE Scottish Hydro 05cors
We had a ball! ... @rbilson84 Gashiey7robin w&eaxphoo'oon forgat to vote for
r'*"SWlTChiﬂgTOSSE Gtaylorswift13 in the #SSEL ! >>> d.com/sse

s Rachel Bilson Grbisonsd - Jun 24
l\\- BE @ScottishHydro Gashiey7robinson Gtaylorswift13 donel! @4

SSE Scottish Hydro Scomah
"‘: rbilson84s Thanks Rachel! E?w rfyoumac ustomer, sign up 10 #SSERewards
rxﬁ.'lue.,. It's freel com

-\i; gl Rachel Bilson -2 Follow

@8ScottishHydro I'm not, but when our
contract ends we'll have a look to see if we
can get our gas/elec cheaper n will deffo sign
up then E

‘ou're welcomel Glad to hear you enjoyed the




